M“QﬂOﬂQ ‘ Be everywhere your

customers are

A ®
[T
' ’
4
INTERNATIONAL FRANCHISE ASSOCIATION

Top b5 Tips to Drive
Traffic and Leads
Through Local
Marketing

July 26, 2022

Milestonelnternet.com | +1408-200-2211



Milestone Inc. is a Leading Provider of Digital Marketing Software and Services

Focused on New Customer Acquisition and Enhanced Customer Experience

Content Authoring and Distribution Platform

Experience
CMS e Schemas e FAQ Manager

Discovery and Engagement

Local Listings e Reviews e Insights e Analytics

Digital Marketing Services

Design ¢ Websites e Content e SEO e Paid e Analytics
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Your Speakers Milestone

Matt Lacuesta Brett Dugan

Director of SEO Sr. Manager,
Milestone Inc. Local SEO Solution
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TERNATIORIAL FRANCHSE ASSHCATION



The Local Search Evolution



Local Is About Discovery & Experience

Reviews Voice Search

Local Listings Messaging

Milestone ":A



Enhance Your Local Content, Engage With Your Local
Audience & Deliver An Exceptional Digital Experience

8 4% e Local 3.0
of “r_wear me” searches happen on a mobile

device. Experience
7 0% —— Engagement

of people who conduct a local search
nearby visit a business within a day.
i Y Enhanced

Information

Dat
28% ———— Inieagrity

of searches for something nearby result
in a purchase. ***

Run Sprint
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https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/smartphone-user-search-behavior-statistics/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/local-search-to-store-visit-statistics/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/location-search-conversion-statistics/

Factors That Impact Local Listing Visibility

Location Page Citations and links

https://support.google.com/business/answer/7091
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https://whitespark.ca/local-search-ranking-factors/
https://support.google.com/business/answer/7091

Connect at Every Stage in the Customer Journey

INSIGHTS

ih. .
AWAREN ESS Accurate & Enhanced Voice Search

Local Listings

M @ oy VI
ENGAGEMENT - Business

Q&A Reviews Posts Messaging

=
@ o=
=

CO NVERSI O N Location Advanced ,
Pages Schema FAQ's

ANALYTICS * |||. ||d|

Insights Analytics Local Gap Analysis Local Page Analysis
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Build Data Integrity Across Core Search Engines

Ensure data consistency across all customer touchpoints

Profile Summary
@ Core Information

Name Sprinkles Scottsdale
Industry
Food establishment

Primary Category
Categories Bakery

Additional Categories
Cake Shop, Cookie
Shop, Dessert Shop
4501 North Scottsdale

Addi
ress Scottsdale, United

States, Arizona

Latitude/Longitud 33.5026404
e -111.9257552

Main Phone (480) 970-4321

Website https://sprinkles....
@ Media
Business Logo

Photos

]

Road, Suite 101, 85251,

Source

(@) 100% Profile Completeness®

@ Business Details

Attributes Service options

~ Curbside pickup
- Delivery

Location Data

Opening Date(®)

Temporarily
Closed

Google Posts

Apple - Advanced Information

Milestone
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Enhanced Business Information: 30+ fields

Core, Media, Business, and Engagement Details go far beyond UNAP accuracy to
facilitate engagement with customers directly in search result pages.

Core

1. URL with UTM

2. Address, Service Area, Departments
3. Phone (with call tracking)

4. Category

5. Map Marker

Business

6. Amenities

7. Regular & Special Hours of Operation
8. Menu and Links to Online Ordering
9. Popular Hours

10. Description

Milestone

Media

11. Photos and Videos

Engagement

12. Verified Listing
13. Q&A (FAQs)
14. Reviews

15. Google Posts

dprinkles Palo Alto

223 Google reviews
a You manage !’s Business Profie
X Dine-in - v Curbside pickup - v Delivery e

Located in: Stanford Shopping Center

s: 393 Stanford Shopping Center, Palo Alto, CA 94304 a
s: Closed - Opens 10AM More hours
: order sprinkles com

Order: sprinkies com, trycaviar Com, ubereats com, postmates. com
doordash.com

\. Phone: (650) 323-9300

..

FRANCHSE ASSHCATION

Questions & answers
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Engage With Your Customers Via Local Business Listing

:f Q&As

m=7  Google Posts

@ Reviews

r- Business
Messaging

Milestone

AWARENESS

ENGAGEMENT
WITH CONVERSATIONS

CONVERSION

ANALYTICS

SIFA

14
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Drive Conversation With Local Customers
via Google Posts, Q&A, Reviews

Q&A

Google Posts Reviews
Sprinkles Downtown Los Angeles
... Sprinkles Downtown Los Angeles Sprinkles Downtown Los Angeles [ 7 wie i | 735 & Figueros St Los Angeles, CA
-o on Google 735 S Figueroa St, Los Angeles, CA «— All questions
wohiitres 4 . 1 191 reviews O Ernesto Gonzalez
Do Yyou offer Glutten free menu?
Meredith Burger s
o Local Guide - 143 reviews - 118 photos *
2 years ago |ﬁ Like
Perfect cupcake to frosting ratio, | particularly recommend the red velvet - very moist, very delicate
cream cheese frosting. Some of the cakes are 3 little dense, and their buttercream is 2 bit too buttery for — B}
e [ Sprinkles Downtown Los Angeles (Owner)
It's never too early to start We're partnering with ou: my taste. but stil deficious! E@ Edited - = year ago
thinking about MOM. From friends at PATRON® to il L
nationwide shipping to local... celebrate Cinco de Mayo in t. They anly have 1 flavor for gluten free: its red velvet
7 days ago Apr24 2022 Response from the owner 2 years ago
Weredith - thanks for the swest review! We bake fresh dzily so our cupcakes are always moist and
Order online Order online deficious! Hope to see you again soon at out bakeny! |ﬁ Like
) ) ) ® Answer Customer Questions to Build Trust
® Engage Your Local Audience ® Manage Your Businesses Online Score Card
] ) ) ® “Owner” Responses Establish Local
® Share Your Products, Services, Offers, ® Connect With Customers, Understand Their Authority
Events & Business Updates Sentiment & Build Lasting Relationships

® Drive Free Conversions!

Milestone ":A



FAQs Help Saturate The SERPS

- (
Google Listings Featured Snippet
( __________________ N what is hotel nikko san francisco check in time? X Q
(Questions & answers (— T )
O Al E News Q@ Maps ¢? Shopping [E)Images  § More Settings  Tools

See all questions (7) | Voice Search Answers

About 3,200,000 results (1.06 seconds)

3p.m.

Answered questions o _
Check-in time at the hotel is 3 p.m_, while check-out

time is 11 am. Early check-in / late check-out is
allowed for a fee and subject to availability. Early check-

.q' Hotel Nikko check in time? @

Ashley P. Jerez

in is available upon request and based upon availability
T menths ago

for a $30 fee, tax included.
3p.m.

Check-in time at the hotel is 3 p.m.. while
check-out time is 11 am. Early check-in/ late

Do they accept EBT as payment here?

https: 4w ww.hotelnikkosf.com » fag » hotel

Hotel FAQs - Hotel Nikko San Francisco

o As long as it's cash | believe.

I
I
I
I
I
I
I
I
I
I
I
| T months ago
N |
I
I
I
I
I
I
I
I
I
I
I

@ About featured snippets - M Feedback

N

I
I
I
I
I
I
I
I
I
- | check-out is allowed for a fee and subject to
G- testheydo - o e e e e e e || availability. Early check-in is available upon
Timonths ago : People AlSO ASk | request and based upon availability for a $30
see all answers | : fee, tax included.
| People also ask | .
| | What is Hotel Nikko's check in and check out
. . R R . Does Hotel Nikko have an airport shuttle? v time?
FAQS on your Listi ngs & What are the Covid safety practices like | | _
we bSIte’S land|ng pages hera? : How far is Hotel Nikko from San Francisco airport? ~ | nipsi/www.hoteinikeos?! com
(with embedded schemas) Online ordering only then outside pickup | e st v | o
ayear ago o |
______________________ |
————— - - ——————
- - . . |
| Enhanced FAQ Listing | '.,
| hitps:/fwwew. hotelnikkosf.com » fag » hotsl |
| Hotel FAQs - Hotel Nikko San Francisco |
| What is Hotel Nikko's check in and check out time? Check-in time at the hotel is 3 p.m., while l
| check-out time is 11 am. Early check-in / late check-out B allowed for .. | s e e e e e o —— — —
| Does Hotel Nikko have a Fitness Center? v
: Does Hotel Nikko have a pool? v

Milestone FIFA

e e e e e e — — — — — — — — — — — e e e



Business Messaging

Milestone

67% of consumers
would rather
message a business
than speak to a
person

Increase customer satisfaction
Drive sales and upsell
Reduce costs

Build trust and loyalty to strengthen customer
relationships

TERNATIORIAL FRANCHSE ASSHCATION

10:00 v41i

= Google
Q_ Koverhouse Hotel room options !,

ALL MAPS IMAGES NEWS VIDEOS

Koverhouse Hotel
5.0 |

Open Category - $$

OVERVIEW PRODUCTS REVIEWS PHOTOS ABOL
R ——.

CALL CHAT DIRECTIONS WEBSITE
< BOOK A ROOM >

A prominent hotel chain offering rustic-chic rooms &
suites with complimntary Wi-Fi & snacks ... >

UlICLp ivicuuy

235 Grand Ave, New York,

Q  NY10019, United States > ’:)

2.3 mi- 10 min drive s
ne rlaza

Ads - Check availability

o
Check out 2

Sun,16Feb <« » Mon, 17 Feb > 2




Step 4: Deliver an Exceptional
Digital EXperience



Delivering Consistent Experience Across Channels with Centralized Data
Consistency Across Search-Optimized Website, Local Landing Pages & Update Local Listings at Scale

DOWNTOWENN. U X U R\
Near Historic UWic

Local Channels Website Local Landing Pages

1 1 1

Milestone ":A



Factors That Impact Local Page Visibility

Content & Relevancy FAQs

s

Milestone FIFA



Perfect Digital Experience

Milestone

10.

11.

12.

13.

14.

Check List:

Address, contact info, hours
Map and directions

Reviews

Frequently asked questions
Location images

Inventory highlights

Offers, deals, coupons

3D tours, video

Staff bios

Department information
Parking info

Payment, financing info
COVID information, health & safety

Curbside, delivery, in-store shopping,
appointment-only, etc.

= Qnas © 2 WK
-_ 4 My Store My Account  Cart
Back to List

Conn's HomePlus -Aurora, CO

Y Y Y W Yr 4.3 0ut OF 1056 Reviews

® Address
60 S Abilene St, Aurora, CO 80012

Get Directions See The Map

% Phone
(303) 366-9609

(@ Store Hours
Today - 10:00 AM - 09:30 PM

Monday - Friday 10:00 am - 09:30 pm
Saturday 09:00 am - 09:30 pm
Sunday 10:00 am - 08:00 pm

Store Information

Conn's HomePlus® Aurora, Colorado is your one-stop shop for
quality household appliances, furniture, electronics, mattresses
and more in the Denver metro area. Located on the east side of
Interstate 225, between E Bayaud Ave. and E Ellsworth Ave. on S.
Abilene St., this 35,000 square foot facility provides a convenient
central location for all of your household furniture, appliance and
electronics needs. From sofas and sectionals to mattresses and
bedroom sets, Conn’s HomePlus® has everything you need to
create the perfect home for you and your family. We also offer
small appliances, such as vacuum cleaners, and large home
necessities like refrigerators and washers. Our electronics
department carries everything you need to turn your media
dream room into a reality with audio systems and big screen
televisions.

TERNATIORIAL FRANCHSE ASSHCATION

Our Safety Actions

O

Our Staff Wears Masks

o O

A

We Practice Social Distancing
More Details

Featured Categories

Refrigerators

Home Theater Computers
(BEy ==

Frequently Asked Questions

How to check the order status of my furniture delivery? 4

Customer Reviews ~

} 8.6 & & FELTLISNEN

5 Stars 20
4 Stars  e= 4
3Stars e 8
2 Stars 0
1 Stars 0

Write A Review #

Nearby Conn’s HomePlus® Locations

—

Store Location Pickup-Only L

Conn’s HomePlus - Denver Di:

Thornton, CO Conn's Hol

550 E 102nd Ave Aurora, CC

Thornton, CO. 80229 2470 airport

Aurora, CO. {

6 % (303) 255-1128 i
% (844)
Now open
Now ¢

Hottest Deals at Aurora Conn's HomePlus®

Samsung 4.5 Cu. Ft. Front Load Samsung 7.5 Cu. Ft. Electric Dryer
Washer w/ Steam - WF45R6100AC with Steam Sanitize+ -
DVE45R6100C

Aurora Conn's HomePlus®

e

e

=

Appliances & Fitness Financing

0% Interest for 36 Months** on all appliance purchases $799+
with your Conn's HomePlus Credit Card between 4/11/22 &
5/8/22. Equal monthly payments required for 36 mos.+Free
Delivery See terms. ASee terms.



Identifying Gaps in Topics, Entities and Intent

CurrentLocation Page |dentify Topic and Entity Gaps Schema Gaps
ekl i SRR — ° mportnce (8K (Missing

v e ® Breadcrumblist Generic
upcake Product Generic
DOWNTOWN LOS
ANGELES » Bakeries Bakery Sprinkles
EO Localbusiness -> openingHoursSpecification Local
» Cakes Localbusiness->deliveryMethod Local
VideoObject Generic
» Bake .| Offer Generic
Sitenavigationelement Generic - main menu
» Chocolate = "
Person Generic
» Los Angeles OEEEEEEE—— Webpage-relatedlink Related Products feed
FAQ Generic
» selection .| Article Generic
Wikipedia pages Generic
¥ ingredients .|
» cookie .|
» US
» birthday . |
» Sweet dEEEEEEEEEEEEE
» Gourmet
» gift
» Store
» delivery
» Order
» pre-order

<
H —

FA

Milestone



Pairing Content & Design With Schemas & FAQ

AKE SHOP  CATERING & EVENTS LOCATIONS (S/]/W%/Wé’ ORDER MERE BAKERY PRODUCTS AND SERVICES
e b OTHER NEARBY LLDCATIONS

BACK TO LOCATIONS

SPRINKLES DOWNTOWN AN Rl T “e
LOS ANGELES &

AMERICANA BEVERLY CENTER ATM BEVERLY HILLS CUPCAKES

a Blvd

TR adares

&
€
@ °
m
B

w B

GET DIRECTIONS.

Qo phone

CUPCAKES

@© sswaryhours

VIEW FLAVORS VIEW FLAVORS VIEW FLAVORS VIEW PUPCAKES

_ bt b B Topic & Entity Gaps (Partial List)
@ s ® Flavors

Bakery Products
o Gluten/Sugar Free
o Bakery Services
Retail party items
Catering
Events
. DYO

@ W Schema Gaps

- — s 9. Breadcrumbs
10. Opening hours

11. Special Hours

12. Delivery method

ot 13. Related links

14. Location (map)

15. Products

16. FAQs

17. Site navigation (Header + Footer)

OROER NOW

SPRINKLES DOWNTOWN LAOFFERS li
SEVERAL WAYS TO ORDER

£ HOLIDAY HOURS

5] curesipe seRviCE

m B * &
v @ & %
A\ = 5 - X
A DI ¢ >
¢ o A o 7 : 5%

CUPCAKE FLAVOR CHOICES AT THIS
DOWNTOWN LOS ANGELES LOCATION

{54 cupcake aTM

&3 PARKING DETAILS

PICK-UP STATION P Google Play | @ App Store

DN T A WN e

BEST CUPCAKES IN LOS ANGELES

FREQUENTLY ASKED
QUESTIONS

What is Sprinkles DYO?

Are Sprinkles gluten free?

Milestone

TERNATIORIAL FRANCHSE ASSHCATION



Local Landing Pages

Content, Schema Markup, and Layouts aligned with latest Google algorithm

Rich Topic Paragraphs

Location Schemas

HOTEL NIKKO

CANINE MASCOTS

Maps |t ¥ \
mpact i
. Lists & FAQs AP
1. Increase visibility oo
2. Saturate SERP -
3. Organic traffic e .
4. Listings relevance o ;

(when linked-to)

Milestone

Rich content snippets

* Paragraph

e Bulletlist
e Schema

* Image or video




Step 5: Measure, Optimize &
Repeat



Diving into Data to Build a Better Experience

&

Analytics / B

Identifies ongoing optimization needs
and opportunities

Milestone

Local Gap Analysis

Local Competitor insights to
identify areas competitors
dominate

TEANATIONAL FEANLH S ALSOCATIN

Local Landing Page
Analysis

Related search trends analysis
to identify unexplored content
ideas



Mlﬂﬂw Challenge Results

The key challenge was to improve organic website In just 90 days post-
visibility & enhance their local search presence with the implementation, the client
end goal of driving additional site traffic, phone calls & recorded:
organic leads
- Solution 22%
Franchise y | 2 increase
- ilestone approached the problem by deploying two in Website
SIgn Shops key strategies: Sessions from

Organic Search

Increases Organlc 1. MilestoneLocal: Businessprofilesof 125 studio
Web Leads by locations were optimized with enhanced listing 63%

o content across Google, Bing, Facebook & Apple to .
40 b and Phone improve brand presence and discoverability. iln'}’ﬁ:::?asll?from

Ca“.s by 63% Organic Search
USing Milestone 2. Advanced Schemas: Deployed 2,250 nested

schemas, including Organization, WebPage,

Local, schema & FAQPage, Service, LocalBusiness O 51%

4 increase
FAQ in Visits to Website
3. Milestone FAQs: Deployed 50 FAQs across top from Google Listings
ranking landing page. ALLFAQs were implemented
with Schema to qualify for Rich Results and boost 40%
searchresults/increaseorganicpresence. .
Janiep &Y  increase
in Organic Website
Leads

TEANATIONAL FEANLH S ALSOCATIN



Case Study: Bakery Retail Chain with ~50 Stores

Work Performed: Schema Implementation, FAQs, Local Listings Optimization

—
«hat Are Your Search Traffic Queries? © A
Y Deployed Milestone Solution
h Clicks + All Devices « |l Bar Chart
Bk
40k
1l-llllllIlllllIII||||III|IIIIII|I|II||IIIIIIIIIIIIII

B Clicks

Total Queries: 213.2K

Clicks Impressions

1.1M 12.2M

Milestone ":A



With Local 3.0 we handle all the steps to drive
growth for Local visibility.

Step 1: Data Integrity

Accuracy ° Consistency

Step 2: Enhance Your Local Content

Menus &
Products

Business
Attributes

Core Data

Messaging

Location Local
Content

Local Gap Local Landing
Analysis Page Analysis

Milestone ":A




ENGAGE 2022: Join Us for Our Annual Tech Conference at Caesars Palace, Las Vegas

Transformation: Engagement, Connectivity & Experience

Milestone's ENGAGE is bringing top-notch thought leadership to your doorstep.
Our goal: to showcase the latest trends, share customer-based case studies,
and deliver the actionable takeaways and tools to help you accelerate your

Cg'l\lJRIE_II\'IITY ‘ digital strategy and transformation in a post-pandemic world.

SPEAKER
QUALITY

Attendees Love Engage
CONTENT
RELEVANCE

“Tangible takeaways to implement and make immediate “Excellent content. Very detailed, well-rounded, furnished a
impact” huge list of takeaways. Home Run”

CONFERENCE
QUALITY

‘| feel like if | hadn't come this year and | came next year, | “This is my third year attending the conference and each
would be kicking myself for not coming sooner” year it gets better”

2022 Speakers

= N GAG E TRANSFORMATION

Nate Philippsen Dan Me.lluzzo Brenda Arndt Benu Aggarwal Rand Fishkin Danielle Yuthas Sean Brevick Bill Hunt
Sun Qutdoors Marriott US Bank Milestene Inc SparkTora SpeedPro IHG Hotels & Back Azimuth
International Resorts

In-person event on Aug 15-16,
2022 at Caesars Palace, Las Vegas https://www.milestoneinternet.com/resources/engage-conference-2022

Milestone SIFA



Contact:

marketingteam@milestoneinternet.com

Thank You

Milestone

+1 408-200-2211
Milestonelnternet.com

Silicon Valley | Chicago | Washington D.C. | Bangalore | Ahmedabad
2IFA
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FAQs Help Saturate The SERPS

Milestone

FAQ

MANAGER

Your central
repository of FAQs

FAQs on your
site’s landing pages

(with embedded schemas)

Featured Snippet

what is hotel nikko san francisco check in time? X Q

O Al B News @ Maps ¢ Shopping Images  } More Settings  Tools

About 63,200,000 results (1.06 seconds)

3 p.m.

Check-in time at the hotel is 3 p.m_, while check-out
time is 11 am. Early check-in / late check-out is
allowed for a fee and subject to availability. Early check-
in is available upon request and based upon availability
for a $30 fee, tax included.

https:/fiww w.hotelnikkosf.com » fag » hotel

Hotel FAQs - Hotel Nikko San Francisco

© About featured snippets - B Feedback

People Also Ask

People also ask

Does Hotel Nikko have an airport shuttle? v
How far is Hotel Mikko from San Francisco airport? v
Does Hotel Nikko allow pets? v

Enhanced FAQ Listing

https:ffw e w.hotelnikkosf.com » fag » hotel

Hotel FAQs - Hotel Nikko San Francisco
What is Hotel Nikko's check in and check out time? Check-in time at the hotelis 3 p.m., while
check-out time iz 11 am. Early check-in / late check-out iz allowed for ...

Does Hotel Nikko have a Fitness Center? W

Does Hotel Nikko have a pool? b

Voice Search

,
S Hotel Nikko check in time? @

3p.m.

Check-in time at the hotel is 3 p.m., while
check-out time is 11 am. Early check-in / late
check-out is allowed for a fee and subject to
availability. Early check-in is available upon
request and based upon availability for a $30
fee, tax included.

00



Google Favors Content That Answers Questions
Answering questions helps you maximize brand exposure

scenic drives south bay area x & Q Menu: order.sprinkles.com
People also ask
am @M . a1 &5 o n o Phone: (650) 323-9300
aps s mages oeping 2 Wore cings oo What is difference between cupcakes and muffins? v
Order: sprinkles.com, ubereats.com, postmates.com
About 57,300,000 results (1.02 seconds)
What is the purpose of cupcakes? v
The Most Scenic Drives In San Francisco 2020 - Hotel Nikko
s Here are our top 5 favorite scenic drives in and from San Francisco — easy escape What is the definition of cupcake? v SUQQESt an edit- Manage this ||st|ng
where you can lose yourself.
* 1.49 Mile Scenic Drive Through San Francisco. ... . .
Is a cupcake without frosting a muffin? v H
« 2.Skyline Boulevard — California 35. ... P g QueStlons & answers .
prp— Ask a question

3.Marin’'s Panoramic Highway - Muir Woods To Mt Tamalpais. ... See all questions (1 6)
4.Sir Francis Drake Blvd. - ...
5.Highway 1 South - Pacifica to Santa Cruz.

More items... * Mar 5, 2020

The Most Scenic Drives In San Francisco 2020 - Hotel Nikko ENHANCED LISTING WITH FAQ QUESTIONS IN LOCAL LISTINGS

@ About featured snippets + B Feedback

marriott marquis new york X Q Hours: Closed - Opens 9AM Thu - More hours
Updated by business 6 days ago
) e O 8 = mt google.com/sea f % 1Y Phone: (408) 261-6985
Google how much is bus fare in san francisco X ' Suggest an edit
https://www.tripadvisor.in » ... » New York City Hotels
Al @ News O Shopping D Maps  [2) Image Mor Tox . . . .
— S New York Marriott Marquis Hotel, New York City Questions & answers "
A . . . . sk a question
Experience New York Marriott Marquis, a perfect Broadway hotel in New York City. Q: There ATM is always out of service and only have one. They
San Francisco local bus fare for the Muni Bus & Rail Single Trip Fare is $2.25 for Adults, We offer exceptional spaces for business & leisure travel in our ... should put more or fix the problem right away.
$1.00 for Youth ages 5-17 (ID required), $1.00 for Senior, Disabled or Medicare (ID e X .
required), and free for Chikdren ages 4 and younger. Rating: 4 - 13,272 reviews - Price range: %% (Based on Average Nightly
Rates for a Standard Room from our Partners) i
https://www.hotelnikkosf.com » faq » how-much-is-san-ir. See all questions (18)
Travel Trips - How much is San Francisco bus fare? Which room amenities are available at New York Marriott Marquis? v

Is parking available at New York Marriott Marquis? v

FEATURED SNIPPET A A s QUESTIONS IN KNOWLEDGE GRAPH

Milestone




Page Experience & SEO Fundamentals of Local 2.0

Page experienceis important for users and search engines, and a positive page experience can help your site show
up in search results and convert more visitors to customers.

63% Page Experience?*
of people expect brands to deliver a consistent * Loading / Speed h
experience every time they interact with the brand.* ”

* User Annoyance
46% g « Security & Privacy D
of people say they would not purchase from a brand . Accessibility

again ifthey had an interruptive mobile
experience.**

53%

of visits are abandoned if a mobile site takes more
than three (3) seconds to load.***

Indexability Clickability

Milestone


https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/consumer-behavior-mobile-digital-experiences/
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/consumer-mobile-brand-content-interaction/
https://www.marketingdive.com/news/google-53-of-mobile-users-abandon-sites-that-take-over-3-seconds-to-load/426070/
https://www.youtube.com/watch?v=h00kn5J-F2Q

—_— . _

Milestone

——— Case Study
onnid

HomePlus

Leading Retail
Store Increases
Direct GMB

Searches by 54%
and Customer
Views of Stores on
Google Maps by
17% Using
Milestone CMS
and Local

Challenge

The primary objective of the client was to optimize
local presence and manage the online reputation of
store listings across Google to drive brand visibility,
websitetraffic,and calls to stores.

Solution

Milestone approached the challenge by deploying the
following key strategies:

Milestone Local:

157 business profiles of stores across the US were
optimizedto build awareness and engagement
online, which started with UNAP consistency.

* The GMB profiles of stores were updated with
relevantdescriptions, categories, business hours,
images, and phone numbers to keep customers
informed and increase local presence across both
Google search & maps.

Date Range: April 1 to June 30, 2021 compared to December 31. 2020 to March 31. 2021

Results
Post-local optimization,
the client recorded:

] 54%
i increase

in direct searches from
Google My Business

17%
Increase

in customer views on
Google Maps

19%
&. incr?ease

in requests for directions
from Google My Business

14%
Increase

in phone calls from Google
My Business

& 10%

increase

in brand searches from
Google My Business



Optimizing Your FAQ Experience

Curate customer questions and publish answers to relevant Business Listings, Local Pages and Voice Assistants/Chatbots

Local Channels , B - 13 ®§ ': O @)
Research,
People Also Ask « (3 organize
and answer ........................ Measure sEarch Performance ................................
F AQ S FAQ Rich Results
[ I All Devices .
Google Search Assistant SGOh C9|? 517.3K 3.9K
Google

8 O O/O 9 1 O/O FAQ Searches 1,265
Chatbot Unanswered (@) |
Questions “informational” “unanswered” ——

: queries Google Q&As

Milestone




Reviews Management: Power Your Online Reputation

Monitor what consumers are talking about you and engage with them

Reputation Management improves E-A-T:

 Respond to reviews

Track ratings & reviews across channels
* Publish reviews on the website

Track competitor reviews

consumers trustonline reviews as

8 8 /0 much as personal recommendations

Invespro

Milestone

All Cities - All States -

My Reviews

40****

1,656 total review 21 location 5

I+
4
I+ omm

2%

1% .

Responded: 2 (20%)
Unresponded: 8 (B0%)

Top Sources

Yelp OO OOEL 578 review

Google ' & & 4

Facebook I 123 reviews

Others *

Trending Keywords

bar (2792) Full kitchen (279Z) Hub

All Regions -

Very nice (2792) Pool area (2792) TIKI

2792) Theme park {2792) World quest

2792) Bedroom condo (2792) Wi

Insights

MNew Tag is being applied to Reviews

All Groups - All Geography - All Time -

O |2 search % Tags™ % Export™ = Filter

o H ****

Amazing Service and Happy Faces!

Lorem ipsum dalor sit amet, consectetur adipiscing /it Aenean suismod bibendum lacreet. Proin gravida delor sit amet lacus accumsan et
wiverra justo commodo. Proin sodales pulvinar sic tempor. Sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus.
Mam fermentumn, nulla luctus pharetra vulputate, felis tellus mollis erei. Maore

Response from Dao P General Manager at Hotel Niko
02-16-2018

Hi Sally,
Lorem ipsum dalor sit amet, consectetur adipiacing elit. Aenean euismod bibendum laoreet.
Proin gravida dolor =it amet lacus accumsan et viverra justo commaode. Proin sodales pulvinar tempor. Sociis natoque penatibus et dat.

Thank you,
CED & Founder Mr. Dac

****
o H ose ce machine ® spa X howlx 3

Great place to stay and good price

Lorem ipsum daler sit amet, consectetur adipiscing =lit. Aenean evismod bibendum lacreet. Proin gravida delor sit amet lacus accumsan et
wiverra justo commode. Proin sodales pulvinar sic temper. Sociis natogue penatibus et magnis dis parturient meontes, nascetur ridiculus mus.
Mam fermentumn, nulla luctus pharetra vulputate, felis tellus mollis arei, sed rhoncus pronin.

Respond to this review..

Lorem ipsum delor sit nean euismod amet, consectstur. Aenean euismod bibendum lzorest. Aenean euismod bibendum mus. Mare =

3 3 % Yelp users more likely to upgrade review if

business responds with a personalized message in

Yelp's Data Science a day



Business Messaging

Drive Direct Business — Customer Conversations on Real-Time
Channels -

%N N NN N N A AR A AR A AR R A A AR R A AR A AR A AR AR AR AR AR RN EEEAAAREEAAAREEAAARREAAAREEAAAREEEEAEEREEAEEEEy,
. N

.

Automated Response'

il Verizon LTE 2:00 PM @ 7 so%m

. ﬁkatieyale_ o '3 @

3

q hey! Yes, I'd love some more
information!

Hi Kate! The event is March 12-15 in
ishville, TN at the Nashville Music
ly Center. Tickets are on sale now
can be purchased at mylink.com.
there anything specific you'd like
now? I'd love to see you there.

VAR 1020

125551840 g, L

Hello, what is the cupcake
figvor of the week?

Business

Hit Weicome to Sandra’s Cakes!
L@
Unfortunately, we're closed right now
but we open at 08:00 tomorrow. =
We'll reply 1o you first thing in the
morning. 4
eesco ¥ 4:03m T
¢ Back Eli | Rose Social Media 7
boopsass Conversations
All (4) My Messages (2) =
Thanks for messaging us.
We try to be as Q, Search by keyword, agent, profile name Closed
responsive as possible
We'll get back to you ,
- min
Sl A a Jen Lim
: 'e  How much per night?
H
H
’ = 3min
a list of locks that work with : 9‘— Mike Lee =)
iPhone and are compatible with H @ Are masks required at the Hotel?
doors. H
’ H
= John Do 5 & min
E s Do you have a restaurant at the hotel?
: B Jack Kim
H
: Manish Singh & min
H
2
PRI : g Do you have a restaurant at the hotel?
Typically responds In § minutes : ) Jack Kim
www.walmart.com/store/1810 5
What else can | help you with? H Lars Smith (2= &min
0 @ Do you have a restaurant at the hotel?
H
: o
Walmart H
J  Special store shopping and 0 o
pickup hours are in place to ) L A t
o=t : ive Agen
Every Tuesday, all Walmart E
stores host a shopping hour -
for seniors (60+) from 6-7 a.m. S
Each . 4 calace oicl “
< -
0. .’

. »
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