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About Morning Consult: 

Morning Consult Interviews Representative Samples 
of 30,000 Adults Each Day Worldwide

on Geopolitical, Brand, Economic, and Consumer Topics

for Major Brands, Associations, Governments, & Media Outlets
Trusted Partners of

U.S. Federal ReserveBank of Japan European Central Bank
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We Even Put the Timeline in Our Office!
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America’s Reputation Globally
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True or False 

Among Consumers in the World’s Top 45 Economies, The 
U.S. is Viewed More Favorably Than China
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FALSE

Among Consumers in the World’s Top 45 Economies, 
The U.S. is Viewed More Favorably Than China
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China is now viewed more favorably than America on the global stage
(Average Net Favorability Across 43 Countries)
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America’s Reputation Loss is China’s Gain
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Israel, Philippines Most Pro-American; Egypt, Malaysia, Mexico Most Pro 
China
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Consumers in which Country are MOST likely 
to avoid U.S. products? 

Canada                       France                   
Mexico
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Consumers in which Country are MOST likely 
to avoid U.S. products? 

Canada                       France                   
Mexico
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Consumers in China, Canada Most Likely to Avoid U.S Products, 
Services
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Today’s Most Trusted 
Institutions and Individuals
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Which of the Following is one of Morning 
Consult’s Most Trusted Brands in the U.S.? 
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Which of the Following is one of Morning 
Consult’s Most Trusted Brands in the U.S.? 
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Morning Consult’s Most Trusted Brands - Tech, Shipping, Retail, CPG
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Americans Love Small Businesses, Veteran Owned Small Businesses
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… How You Describe Your Business Truly Matters 
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Morning Consult’s Most Trusted Nonprofits - Health, Housing, Kids



24

Most Popular Governors – Tiny States, Crossover Appeal
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Most Popular Senators – Tiny States, Long Tenures
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President Trump (44%) Relatively Popular Among World Leaders



27

State of the U.S. Consumer
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Do Americans Say Today’s Economic 
Conditions are More a Result of  …. 

Biden’s Policies             Trump’s Policies
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Voters Say Trump is Responsible for the State of the Economy
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Consumers in the South are Most Optimistic
Do you think that a year from now, you and your family will be better off financially, worse off, or about the 

same? 
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Consumer Confidence Rises 10% Over the Past Month
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Consumer Confidence Rises Most Among High Income Households
10

0 
=

 N
eu

tra
l, 

Lo
w

er
 a

s 
Ne

ga
tiv

e,
 

Hi
gh

er
 a

s 
Po

sit
ive



33

Home Depot CEO Cites Elevated Consumer Confidence Levels for 
$100K+ Households During Earnings Call on May 20, 2025

Chairman, President, and CEO Edward Decker: 
“…Our customer is in a good spot right now. I 
mentioned Morning Consult. If you look at their 
views of different income levels and expectations of 
the economy and most recent impact on wage 
growth, that $100,000-plus customer is, by far, in 
the best shape in the economy.”
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Consumer Confidence Higher among Hotel Regulars, QSR Eaters
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Americans' Optimism Climbs to Four-year High
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The AI Race, AI Super Users, and 
More
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How does the growing attention 
surrounding artificial intelligence (AI) in 

everyday life make you feel?

Hopeful          Anxious
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Harvard Reputation Flat Overall, but Up Among Dems & Elites
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Harvard Reputation Flat Overall, but Up Among Dems & Elites
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Harvard Reputation Flat Overall, but Up Among Dems & Elites
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13%

Most consumers view franchises positively. 
Regardless of how much you know about franchises, when you think of franchises do you have a 
favorable or unfavorable opinion of them?

3 in 4 adults who've actually worked at a franchise 
have a favorable perception - much higher than 
adults who have not had that experience (64%)66%
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Franchisees win out against big parent companies.

Regardless of whether you view franchises as small businesses or large businesses, which of the following do you prefer for the 
businesses you frequent? Please select one even if neither is exactly right.

They should be owned and operated 
by independent local business owners 

(i.e. franchisees)
They should be owned and operated by the 
large parent corporation, with employees 
working for the corporation.

30% 
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…and consumers visit franchises on a regular basis. 
How often, if at all, do you visit any of the following franchises?

% At least once a week + % A few times a month

of consumers visit at least one 
franchise business a few times 
a month or more
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Consumers are generally knowledgeable about franchises.
In a few words, what comes to mind when you hear the term “franchise business”?

“A business owned by an 
individual but must follow 

the rules of a larger 
company.”

“A local person owns a store 
that is managed by a larger 

company.”

“You pay a fee or buy 
franchise to own a business 

name”

Business Model

“A business with several 
stores around the country.”

Multiple Locations

“A great way to start a 
business and get 

assistance”

Opportunity

“Training and support from 
industry experts”

Support

Among the most common 
mentions: McDonald’s, 

Burger King, Subway, and 
Taco Bell.

A Specific Brand

Most Frequent 
Topics
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Consumers can generally identify franchise businesses...
To the best of your knowledge, are the following businesses a franchise or not a franchise?

Not a franchiseFranchise
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Consumers view franchises as big businesses.
In general, do you think of franchises as…

Jumps to 

77% 
among Gen Z
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We Examined Which Franchise Related Messages 
Resonate with Consumers
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Top Franchise Messaging Speaks to Jobs, Advancement
Here are some things that have been said about franchises. Would each of the following give you a more 
positive view of franchises, a more negative view of franchises, or make no impact either way? 
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Pro-franchise messages draw bipartisan support.
Here are some things that have been said about franchises. Would each of the following give you a more 
positive view of franchises, a more negative view of franchises, or make no impact either way? 

Top 5 Messages
% a more positive view of franchises Consumers Dem Ind Rep

JOBS: Franchises employ 8.8M people in the U.S. meaning millions of 
livelihoods depend on the success of franchising 55% 56% 47% 61%

ADVANCEMENT: Franchising is a catalyst for workforce advancement, 
offering training, mentorship, and career growth opportunities for millions of 
workers

55% 60% 46% 61%

CHARITY: 65% of independent franchisees donate to charity with contributions 
totaling approx. $1.5B 53% 56% 46% 58%

ENTREPRENEURSHIP: Franchising enables small-town entrepreneurs to tap 
into the infrastructure and support of an established corporation. 53% 58% 44% 59%

EQUALITY: Franchising uniquely opens the door to business ownership to 
people from all walks of life, breaking barriers for underrepresented 
communities. 26% of franchises are owned by people of color, compared to 
17% of independent businesses.

52% 57% 45% 53%
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Consumers see franchises as community 
champions.
Please indicate which business model you believe performs better in each of the following areas

No 
difference

Franchises are 
better

Corporate-
owned is better

Don’t know 
/ No opinionShowing Top 5 % “Franchises are 

better”
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Latest Policy Relevant Insights
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Which of the following saw the largest decline in 
trust among consumers following criticism from 

President Trump? 

Amazon
Apple

Harvard
Walmart 
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Many Pieces of the GOP’s Reconciliation Plan are Popular
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Harvard Reputation Flat Overall, but Up Among Dems & Elites
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Consumer Tariff Approval on the Decline
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Tariffs are Low Priority; Immigration & Costs Higher on 
List
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What Types of Company Messaging Resonates with 
Consumers? 
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Apple’s products and initiatives affect billions of consumers. 
We had consumers evaluate 21 separate initiatives… 
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Consumers love hearing about Apple’s manufacturing investments 
Here are some things that have been said about Apple. Does each of the following give you a 

more or less favorable view of Apple? 

Source: Morning Consult Survey Conducted Feb 20-22, 2025 among 2,204 Adults
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We Share Information About Initiatives and Then Check on 
Apple’s Reputation. 

What Initiatives Drive Largest Reputation Gains by Audience?

Hispanic Adults
Apple donates millions to 

education programs, 
including coding initiatives for 
underrepresented students.

GenZers
Apple is investing billions in 
U.S. manufacturing, creating 

thousands of jobs.

$250k+ 
Investor

Apple's Apple Watch provides 
life-saving features like ECG 

monitoring and Fall 
Detection.

iPhone Owner
Apple is investing billions in 
U.S. manufacturing, creating 

thousands of jobs.

Republicans
Apple's Apple Watch provides 
life-saving features like ECG 

monitoring and Fall 
Detection.

Unfavorable 
View of Apple

Apple's iPhone recycling 
program (Apple Trade-In) 

has helped divert millions of 
devices from landfills while 

giving consumers credit 
toward new products.

Not Apple 
Customer

Apple is investing billions in 
U.S. manufacturing, creating 

thousands of jobs.
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Yale affect billions of adults around the world. We had 
consumers evaluate 19 separate initiatives and 

accomplishments linked to the institution … 
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Top Messaging is Mostly About Healthcare and Medical Research
Does each of the following give you a more or less favorable view of Yale? 

Source: Morning Consult Survey of 2,201 U.S. Adults Conducted May 3-4, 2025



70

Many Types of Information Generate Positive Views of Yale, especially medical 
researchHere are some things that have been said about Yale University. Does each of the following 

give you a more or less favorable view of Yale? 

Source: Morning Consult Survey of 2,201 U.S. Adults Conducted May 3-4, 2025



71

We Also Tested 100s of Actions CEOs Have Taken
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Top 5 Actions Focus on Donations, 
Community Investment

Does each of the following give you a more or less favorable view of the CEO?
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Appendix – Americanness and Brand Boycotts
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