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Marketing for Employees
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President Chief Development & Operating Officer VP Marketing
College Nannies & Sitters Capriotti's & Wing Zone College HUNKS
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Key Takeaways

« Staffing shortages are inhibiting brand growth & revenue

« Recruiting needs have caused a paradigm shift in marketing,
operations & technology adoption

« Successful brands must pivot quickly to leverage both technology
and resources effectively

« Retention strategies critical component to success

« Joint employer concerns should be addressed with your legal team

Contact information: Joe.Loch@collegenannies.com, David.Bloom@capriottis.com, mary.mills@chhj.com



mailto:Joe.Loch@collegenannies.com
mailto:David.Bloom@capriottis.com
mailto:mary.mills@chhj.com

DURING THE CONFERENCE

« Live tweet and share quotes from sessions you attend

« Tweet top takeaways and include your twitter handle

« Tweet questions and share statistics/data
« Use #IFA2022 and tag @Franchising411 on Twitter and Instagram or

@IFA.DC on Facebook



HOW TO PROMOTE YOUR SESSIONS

« Tweet from your account or your organization’s account
before, during, and after your session.

« Use #IFA2022 and tag @Franchising411 on Twitter
and Instagram or @IFA.DC on Facebook




JOIN THE CONVERSATION

Use #IFA2022 to talk with others on social media

before, during, and after the conference.
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