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Jim is senior vice president, Americas Brand Management for IHG (InterContinental Hotels 
Group) PLC. 
 
In his position, Jim leads the Americas Brand Management team responsible for brand delivery, 
property improvement, new business delivery, food and beverage, and quality. 
 
Jim most recently served as chief development officer for the Americas region where he led 
development for all of IHG’s brands, whether franchised or managed, and the initiative for 
enhanced strategic market planning.  He also led the New Business Delivery and Market Insight 
team, which brings together owner and market information and strategy along with the 
development of new business ventures.   
 
Previous to this role, Jim served as senior vice president, franchise development, where he was 
responsible for maximizing the distribution of IHG’s franchised hotels in North America and 
driving enhanced strategic market planning for franchised development.  Prior to that, Jim led 
the launch and brand management for Hotel Indigo, where he was responsible for overall 
strategic direction of IHG’s branded boutique hotel concept.  Hotel Indigo has been widely 
acclaimed as highly innovative and segment-defining by industry experts and consumer press.    
 
Before the Hotel Indigo brand launch, Jim held the position of senior vice president, brand 
management, Staybridge Suites.  He designed and launched this extended-stay hotel brand, 
directed the growth of the brand, as well as implemented the strategies to ensure its success. 
Under his leadership, Staybridge Suites laid claim to the distribution milestones of “fastest to 
50” and “swiftest to 75” in its upscale extended-stay segment. 
 
Jim is a third-generation hotelier with more than 25 years of industry experience, including more 
than 20 years in senior management positions with several national lodging franchisers and 
extended-stay hotel brands. In addition to his operations experience, he has launched three 
lodging brands, influenced the introduction and growth of two additional brands, and acquired, 
developed or financed lodging real estate with an aggregate value exceeding $1 billion.  Jim 



began his career in the hospitality industry in 1980 as a general manager for his family’s hotel 
and restaurant business in Farmington Hills, Michigan. 
 
Jim received a bachelor's degree in marketing from Emory University and a master’s degree in 
finance and hospitality management from Michigan State University. He is a certified hotel 
administrator and is a founding member of the Extended Stay Lodging Council of the American 
Hotel and Lodging Association.  He also serves on the board of directors of the School of 
Hospitality Management at Michigan State University and recently served on the board of 
directors of the Sandy Springs Youth Sports Association. 
 


