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WHY ATTEND
Technology is ever changing.  

To help you keep on top of the newest trends in 
franchise marketing, FranTech is the place to be.

Nowhere else will you find content designed 
specifically for franchise marketing and technology 
professionals and the opportunity to learn from 
your peers and top level speakers.  

You will learn how to get the most out of 
technology platforms, understand the latest tech 
trends and how to navigate the maze of digital 
marketing all while discovering new ways to grow 
your business. Join us in Austin this October for 
FranTech’s unique combination of information 
technology and marketing solutions!

New this year: FranTech Awards
Enter your marketing campaign today! The 
FranTech Awards will recognize best in class 
marketing campaigns that leverage technology 
platforms to create innovative programs that 
have helped franchise companies increase sales 
and enhance their brands. Nominations will be 
accepted through July 29 and winners will be 
announced during FranTech 2016.

Winners must attend (at their expense) 
FranTech 2016 and agree to present their 
winning campaign as a case study during the 
conference (advance notification will be made to 
accommodate travel arrangements.)

Nominate your campaign at franchise.org/frantech

AWARDS

http://franchise.org/frantech
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FEATURED SPEAKERS

#FRANTECH 

Anders Sorman-Nilsson, Social 
Commentator, Creative Director, 
and Founder, Thinque

Anders Sorman-Nilsson is 
a futurist and innovation 
strategist who helps executives 
and business leaders decode 
trends, answer disruptive 

questions, and strategize for foreseeable and 
unpredictable futures. As the founder and creative 
director of the Sydney and Stockholm based 
research company– Thinque, Sorman-Nilsson has 
helped executives of Fortune 500s and ASX leaders 
convert provocative questions into proactive, 
future strategies across 4 continents. The company 
specializes in executive mentoring, psychometric 
testing, and effective communications, and works 
with organizations that seek to challenge the status 
quo and embrace a changing world.

Anders is the author of Digilogue: how to win the 
digital minds and analogue hearts of tomorrow’s 
customer (2013), which has been featured in top end 
business media like BRW, The Financial Review, Sky 
News Business, Qantas Magazine, and ABC National 
Radio. He has also authored Thinque Funky: Upgrade 
Your Thinking (2009), Future Thinking: a trend-
spotting report (2008) and the Gen Y 2.0 Limegreen 
Paper: from awareness to funky solutions (2007). 

Tariq Farid, Founder and 
CEO, Edible Arrangements 

Tariq Farid is Founder and 
Chief Executive Officer 
of Edible Arrangements 
International, the pioneer 
and worldwide leader in 
high quality, artistically 

designed fresh fruit arrangements. Tariq is 
responsible for setting the company’s strategic 
direction and licensing new franchises across the 
United States and internationally. 

In 2001, Tariq founded Netsolace, Inc., a computer 
software distributor for the franchise industry. 
A self-taught computer whiz, he designed all 
the computer systems Edible Arrangements 
franchisees use in their day-to-day operations, 
including order processing, training manuals, 
production and profitability tracking and supply 
chain management. In 2014, Tariq acquired 
software provider eMaximation and rebranded 
the company as Naranga, which provides a wide 
range of technology solutions designed to help 
franchise companies market themselves and 
manage their operations.
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TUESDAY, OCTOBER 25
3:00 pm – 5:00 pm   
Registration Desk Open

3:30 pm – 5:30 pm   
Marketing and Technology Committee Meeting 

WEDNESDAY, OCTOBER 26
   
8:00 am – 5:00 pm    
Registration Desk Open
   
8:00 am – 8:30 am   
Continental Breakfast in the “Think Tank”

Discover cutting-edge tools and creative solutions in our “Think 
Tank”.  Network with other attendees and see the latest that our 
technology experts have to offer to help increase your franchise 
system’s productivity, brand awareness and customer engagement, 
generate qualified leads and streamline operations overall.

8:30 am – 10:00 am 
Welcome and Opening General Session  

Keynote Presentation: Anders Sorman-Nilsson, Social Commentator, 
Creative Director, and Founder, Thinque

Change doesn’t care whether you like it 
or not - it doesn’t need your permission. 
The only way to make these upgrades is 
to understand how oncoming trends are 
likely to affect your organization, so you 
can act swiftly when the next tidal wave of 
information hits your shores.

Anders Sorman-Nilsson is a futurist and 
innovation strategist who helps executives and business leaders 
decode trends, answer disruptive questions, and strategise for 
foreseeable and unpredictable futures. As the founder and creative 
director of the Sydney and Stockholm based research company– 
Thinque, Sorman-Nilsson has helped executives of Fortune 500s 
and ASX leaders convert provocative questions into proactive, future 
strategies across 4 continents. The company specializes in executive 
mentoring, psychometric testing and effective communications, and 
works with organizations that seek to challenge the status quo and 
embrace a changing world.

10:00 am – 10:30 am   
Refreshment Break in the “Think Tank”

SCHEDULE OF EVENTS  

#FRANTECH 
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10:45 am – 11:45 am   Concurrent Breakout Sessions

1. Telling the Story of an Up & Coming Brand: Follow the 
Journey 
 
Ann Littmann and Chelsea Kapka of SafeWay Driving will share 
their best practices for telling the story of growing a franchise 
brand using digital marketing, social, mobile and all applicable 
technologies. This session will include video, live broadcasts and 
other elements of SafeWay’s content marketing.  
 
Speakers: Ann Littmann, Vice President, SafeWay Driving 
Franchise, LLC; Chelsea Kapka, Vice President, SafeWay Driving 
Franchise, LLC; Jack Monson, Director of Digital Strategy, Qiigo, 
Inc. Deb Evans, CFE, President, Deb Evans Consulting 

2. How to Develop Digital Initiatives That Are Tied to  
Long-Term Goals 
 
Are you engaging your customer base through the most 
effective channels? Are you measuring these interactions and 
setting realistic goals to grow your franchise in the long run? 
Our panel of experts will help you answer those questions.This 
session will cover: 

• Understanding the new mindset of your audience in this 
content-based climate, and how to leverage it to build  
your brand.

• Encouraging long-term purchasing relationships through digital 
content that grabs your target audience’s attention.

• Capitalizing on the mobile world in a variety of ways to lift brand 
recognition and promote sales.

• Comparing your options for digital marketing and determining 
which digital activity provides the biggest return for you.

• Understanding how and where your audience interacts in the 
digital world is tantamount to determining the most effective 
strategy and growing your business far into the future. Let us 
show you the way!

Speaker: Jenna Shaffer, Regional Product Training Specialist- 
Midwest, Constant Contact

12:00 noon – 1:45 pm 
FranTech Awards Celebration Luncheon

NEW IN 2016! The FranTech Awards will recognize best in class 
marketing campaigns that leverage technology platforms to create 
innovative programs that have helped franchise companies increase 
sales and enhance their brands. Winners will be announced during 
this luncheon.

1:45 pm – 2:45 pm   Concurrent Breakout Sessions 

1. Measuring ROI of PR, Social Media and Content Marketing – 
New Tools and Approaches 
 
Brands invest significant dollars into PR, social media and 
content marketing, but how do you know if any of it is working? 
Measurement is a critical component of any marketing 
campaign, yet most marketers struggle with measuring their 
efforts across all channels. This session will discuss: 

• Going online, how can you get a grasp on how your brand 
is performing across all channels (PR, social media, content 
marketing?)  

• What kind of data and analytics do you need access to in order 
to measure effectiveness and evaluate ROI across 
 all channels? Are share of voice and brand sentiment the best 
metrics? 

• When it comes to PR, what metrics, aside from “amount of 
coverage,” should you look at?

• How can you tell if your brand is being talked about 
 positively or negatively, and if your brand is present in important 
conversations? 

• How accurate are automatic tools that measure share of voice 
and brand sentiment? Is it possible to do this manually and how 
time consuming is this?

• How often should you measure share of voice and brand 
sentiment? Once a month? Once a quarter? Once a year? 

• There are a handful of free tools (e.g., Social Mention) that 
generate real-time mentions from across the web as well as 
more sophisticated tools (e.g. Radian6 or Cision.) What is the 
pricing structure of the paid tools, and what do they provide that 
free tools do not?  

Moderator: Sherri Fishman, CFE, President, Fishman PR
Speakers: Desirae Franco, Director of Communications, The 
Dwyer Group; Robert Pifke, Chief Marketing Officer, Real Property 
Management; KT Remus, VP of Marketing, Retro Fitness LLC

#FRANTECH 

AWARDS
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2. Defining the Future – Creating Story Maps to Guide  
Online Behavior 
 
With the rise of digital information and technology, it’s a 
prominent theory that consumers are in control of their buying 
journey — but are they really? With the right tools, marketers 
can collect and analyze data to anticipate a prospects decision 
making journey and ensure their brand is front and center at 
every stage.  
  
Learn how to use multi-touch digital marketing campaigns to 
drive more customers to your franchise, while driving down 
acquisition costs. In this session, you will learn how to: 

• Examine data sets and consumer behavior to create attribution 
models and predictions.

• Utilize the right tools and solutions to meet customers and 
prospects on platforms they use most.

• Build a fully integrated marketing strategy.  

Speaker: Chris Fehrmann, Sr. Director, Product Management,  
G/O Digital

2:45 pm – 3:15 pm   
Refreshment Break in the “Think Tank”

3:15 pm – 4:45 pm  
Roundtable Discussions

5:00 pm – 6:30 pm  
Reception in the “Think Tank”

THURSDAY, OCTOBER 27
8:00 am – 12:00 noon  
Registration Desk Open

8:00 am – 8:30 am  
Continental Breakfast in the “Think Tank”

8:30 am – 10:15 am  
General Session

Keynote Presentation: Tariq Farid, Founder and CEO, 
Edible Arrangements 

Tariq Farid isn't just the founder and CEO of 
Edible Arrangements, he is also a self-taught 
technology professional. Farid designed all 
the computer systems Edible Arrangements’ 
franchisees use for order processing, training 
manuals, production and profitability tracking 
and supply chain management. From his iconic 
global franchise of stores selling fresh fruit 

arrangements to his technology companies such as Naranga, Farid has 
developed a unique perspective of the way that technology will reshape 
franchising as we know it. It's a vision of franchising's emerging future 
that you will not want to miss. 

10:30 am – 11:30 am  Concurrent Breakout Sessions 

1. What’s Hot In Social Media? 
 
Knowing the latest and greatest app and software is the first step.
Knowing how, when and where to use the platform is the next.
Our hands-on discovery learning demonstrations will provide 
not only the what, but the why and how. Attendees will work in 
small groups with seasoned digital media moderators sharing 
stepson how to ignite your social media marketing with each tool. 
Attendees will have the opportunity to move from one station to 
another. Working stations include: 
 

• Creative Ways To Use Snapchat And Geofilters
• Build A Community Using Instagram 

Speaker: Aimee Coleman, Digital Marketing Manager,  
Massage Heights

• Go LIVE With Facebook 
Speaker: Deb Evans, President, Deb Evans Consulting, LLC

• Build Your Business through Pokemon Go  
Speaker: Susan King Glosby, CFE, Vice President, 4x  
Franchising LLC 
 

2. Franchises Find Success With Location Data and Mobile Apps 
 
As the world becomes increasingly mobile, customers expect 
accurate and consistent local information at their fingertips 

#FRANTECH 
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whenever and wherever they are. According to a recent study  
from Google, one-third of all smartphone searches are local in 
nature and local searches are growing 50% faster than mobile 
searches overall. 
 
Knowing this, franchisors need to empower their franchisees 
with innovative technology, allowing them to deliver the best 
experiences for their customers and drive more local foot traffic 
through their front doors. By leveraging the power of location 
franchise brands like Kampgrounds of America, Denny’s, School 
of Rock, Stanley Steemer, FTD, and others chart the way to 
reach more customers and improve their business. A few 
examples include:  

• Kampgrounds of America uses location data to update its local 
listings, eliminate inaccurate data, and enhance local listings 
with custom content for its 500 franchisee locations.

• Denny’s empowers its 273 franchisees to use location data 
to enhance their digital presence across Facebook, helping to 
strengthen relationships with local diners. 

Speakers: Tim Miller, CFE, VP, Enterprise Sales, Yext; Mike 
Anderson, SEO Program Manager, Choice Hotels International; 
Brad Hotchkiss, Supervisor, Digital Performance, Choice Hotels 
International

11:30 am – 11:45 am   
Refreshment Break in the “Think Tank”

11:45 am – 12:30 pm   
Problem-Solving Tables – Ask the Expert

Have an issue you need advice on? A problem to discuss? Come ask 
an expert at tables that will be focused on topics such as consumer 
marketing, IT management and data security. More topics will be 
announced soon!  

#FRANTECH 

12:40 pm – 2:00 pm   
General Session & Luncheon with Presentation 

Guest Speaker: Aziz Hashim Managing Partner, NRD Capital;  
Chairman, International Franchise Association

Changing the Narrative with a Franchising 
Awareness Program:  
@OurFranchise

 
There is a great misunderstanding about 
franchising among the public. The public is 
not aware of franchising’s contributions to 
the U.S. economy, the value of the franchise 

model to communities here and across the globe, and why it is 
important for policy makers to support the traditional definition 
of franchising. Those who are attacking franchising are trying to 
redefine the franchise model. IFA Chair Aziz Hashim, a multi-unit, 
multi-brand franchisee and founder and general partner of NRD 
Capital, has been leading the charge to change the narrative about 
franchising. Through a new industry-wide awareness program,        
@OurFranchise, you will learn about new digital tools available 
to help you promote your franchise brand, connect with local 
customers, and recruit franchisees. By marketing franchising, we all 
benefit. Mr. Hashim will be available for Q & A after his presentation 
to discuss this initiative, as well as answer any other questions you 
may have.

  
2:00 pm    
Conference Adjourns
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THANK YOU TO OUR SPONSORS:

Interested in sponsoring? Contact Lynette James at 
 202-662-0782 or ljames@franchise.org

#FRANTECH 

HOTEL INFORMATION
IFA has reserved a block of rooms at the AT&T Executive Education and 
Conference Center in Austin. You may reserve your hotel room by clicking here 
or by calling (877) 744-8822 and referencing code FRATEC0916. Our room rate 
for a standard room is $229 per night. The deadline for making a reservation is 
October 4, 2016 (or when the IFA room block is filled, whichever is first.) Once 
the room block is sold out, reservations will be accepted on a space available 
basis at the group rate.

ICFE CREDITS
You will earn 300 CFE Education Credits 
toward the completion of the Certified 
Franchise Executive (CFE) accreditation by 
attending this program. 

mailto:ljames@franchise.org
https://aws.passkey.com/g/50986471


 REGISTRATION FORM 
Please complete one form per person.  Fee includes course instruction and materials, two continental breakfasts, two lunches, one reception and refreshment breaks. Please 
contact Katie Neumann at events@franchise.org or 202-662-0763 with any questions. Registration can also be completed online at franchise.org/frantech. 

Pre-registration closes October 14, 2016. For registration after this date, visit our on-site Registration Desk beginning Tuesday afternoon. On-site registrations are 
subject to an additional $50 fee.

Full Name _________________________________________________________________________________________________________________________________

Title___________________________________________________________________Nickname for Badge ____________________________________________________

Company __________________________________________________________________________________________________________________________________

Address ___________________________________________________________________________________________________________________________________

City ________________________________________________________________________State__________Zip Code___________________ Country_________________

Telephone____________________________________________________________ Fax __________________________________________________________________

Email _____________________________________________________________________________________________________________________________________

 Check here if you wish to receive emails about IFA events and issues of interest.

  Check here if you require special assistance to participate.   Please specify ____________________________________________________________

Registration Fees
Please mark the appropriate box to indicate your participation and fees (registration fees are per person):

 IFA Franchisor Member ......................................................................................................................................................$525     $ _______________

 Additional Franchisor Attendee from the Same Company (IFA Member)........................................................................$495     $ _______________

 IFA Franchisee Member .....................................................................................................................................................$400     $ _______________

 Non-Member (Franchisor or Franchisee) ...........................................................................................................................$925     $ _______________

 FranTech Sponsor ........................................................................................................................................................... Complimentary upon approval

 Media ..................................................................................................................................................................................Complimentary upon approval

                                                                                                                  GRAND TOTAL              $ ....................................... _____________________    

Payment Method
  Check Enclosed Payable to “IFA” (Federal Tax ID #36-6108621)             Credit Card: (circle one) 

 Account #______________________________________________Expiration ____________________________________________________________________________

Card Member Name ______________________________________________________________________ Signature_____________________________________________

Billing Address ______________________________________________________________________________________________________________________________

Complete and return payments to:

IFA’s FranTech 2016 
1900 K Street, NW, Suite 700 
Washington, DC  20006 
Telephone  202/628-8000 
Fax  202/628-0812 
www.franchise.org

CANCELLATION POLICY:  Full refunds (minus 
a $50 administration fee) will be granted for 
registrations canceled at least 14 days in 
advance of the seminar you are attending. A 
50% refund (minus a $50 administration fee) 
will be provided for registrations canceled 
7-14 days in advance. No refunds will be 
permitted for cancellations less than 7 days 
in advance or for “no shows.” All requests 
for cancellations must be made in writing 
to events@franchise.org. Substitutions are 
permitted at any time.

HOTEL INFORMATION: FranTech 2016 will 
take place at the AT&T Executive Education 
and Conference Center in Austin, TX. To make 
your reservation, please visit -https://aws.
passkey.com/g/50986471 or by calling (877) 
744-8822 - and reference code FRATEC0916. 
Our room rate for a standard room is $229 per 
night. The deadline for making a reservation is 
October 4, 2016 (or when the IFA room block is 
filled, whichever is first.) Once the room block 
is sold out, reservations will be accepted on a 
space available basis at the group rate.

* Supplier companies are only permitted to attend 
if sponsoring the event.  Please contact Lynette 
James at ljames@franchise.org or 202-662-0782 
for more information.
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